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Held at Turning Stone Casino in
mid-May, the Mardi Gras-themed
show brought the food industry
together over fabulous food, fun
and entertainment. Attendees left
with loads of new food ideas and
knowledge of powerful management
services like Wyckwyre, Keeping It

Kleen, and WhenToManage. Maines
would like to thank everyone who
attended and, for those of you that
didn’t make it – mark your
calendars for next year!

At the product
showcase, over 300
vendors displayed their
most delicious foods.
The “Fat Tuesday”
theme was highly
appropriate!

Restauranteurs weren’t the only ones
present. More than 300 manufacturer/
broker representatives attended – along
with a wide variety of entertainers.

Attendees mingled
over cocktails and hors
d’oeuvres, sharing ideas
and building relationships
with the industry’s top
food professionals.
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“I’ve been to 30-some
food shows with different
companies and this is by
far the best.”
“There’s so much to do and
so little time. Thank you
for the great party.”
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Leading restaurant industry
expert Jim Laube hosted
two interactive workshops,
teaching guests how to
increase their bottom lines.

Guests danced the night
away at Turning Stone’s
lavish Club Lava.

“I have been going to these
types of events for 25
plus years. It is very obvious that a lot of thought
and effort went into this
show.”
“We look forward
to it every year.”
“The Maines Food Show is
always very well planned
and executed every year.
The show has a good
flow and feel to it and
the cocktail party is way
above other food shows.”
“You always put on a spectacular show, year after
year. Great job!”
“Love it. Love
EVERYTHING!”
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